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Analysis of the Impact Mechanism of Social Media Comparison on Career Anxiety among

College Students: Based on the Perspectives of Self-Concept Clarity and Social Support
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Abstract

With the rapid development of digital media technology, social media has become an
important part of college students' daily lives. The abundance of information on peers' academic
achievements, internship experiences, and career development on social media platforms
makes college students more prone to social comparison behavior. Based on social comparison
theory, frequent upward comparisons may weaken an individual's self-esteem and trigger
anxiety. Career anxiety, as a significant psychological problem for college students facing
uncertainty about future career choices and development, has gradually attracted academic
attention in recent years.

This paper, based on existing research, uses theoretical analysis and literature review to
construct a conceptual research framework for the influence of social media comparison on
college students' career anxiety, focusing on exploring the mediating role of self-concept clarity
and the moderating role of social support. The study suggests that social media comparison

tends to weaken an individual's self-concept clarity, increasing their uncertainty about future
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career development and thus exacerbating career anxiety; while social support can, to some

extent, buffer the negative psychological impact of social media comparison.

Based on theoretical analysis, this paper constructs an influence path of "social media
comparison—self-concept clarity—career anxiety" and introduces social support as a moderating
variable to explain the mechanism by which social media comparison affects college students'
career anxiety. Meanwhile, this paper proposes that future quantitative research methods such
as questionnaire surveys, mature scale measurement, and structural equation modeling (SEM)
can be used to empirically test the relationships between relevant variables, in order to provide
theoretical reference for college students' mental health education, career counseling, and
media literacy cultivation.

Keywords: social media comparison; career anxiety; self-concept clarity; social support;

university students
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ARSCAEB R B Ail EA A T AR AR LU — R SR b — AR R AR
BRAE, IR SRR AR, DR S AR LU BN R 2 A 2R B AR R R I HIL A o
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FEGE B PRIE KRB R, A BEAR C O SR AERBUEI d37 F I A S 4 RF A Bk
RO, 1R85 Pew Research Center STiMAETRH, 18- 29 BRIt 95%m)F % N &k H Al
MZED =BG, AR R SRR e bt EIRE, RIESH Ch E R 2 K% etk
DGR ) HER W], B 2025 £ 7 H, BB KARIE 79. 7%, MR CIE 11. 23 /2. XEk
E, BN “BFEAER” FRFAERE, K], iR ARMENAE, #C 58 EMRTFE%

4

=

XFTAE T SN R A A EIR R R B R 22 AT &, AR AR NFR AR TR, RN
MATREAT B I E B & LU E 2 B SR, AR ASBER B A5 B AR BAT B A B AR AL Ry
ik, F PR s K B OGN — 1, BRI RIsE S 2. o B IR RS TR MR A
JRAE o R B [ e N “BEARML” MRS B, IRA SR CA AN KRR R
TR TSR — RVHD B AR, B E SRR, IS UL R . U R E R S H 2t
ke Bl seg HEARLI TSR, XMRAFRGR “RIEN" BERBESIRANAER
AR, LA A AFAE A VERFE ) U AR o BRIk, SR FUAE A A A B0 ) 4 ] 155 4 A0 Ja K 2
AR, TN ECE O B A AT A A 5 AU R — A A ST AT A o RIS ) A

L2 B EIK

AT 5 TERRIT 50 B EH AT K2 2 2 JEE BB KAL), 58 20 1 TR T P 2 3 b i
e F DL B 2 SRR AR o TEBREERE b, MR AHSCERARAE AL, LU 2R A A U A R TR
A EAE L EREERIKIE S 5% .

2. SCHRZRR 5 B R LA I ERAL R
2.1 5 BRI M UIVE S 4% LA

e (Social Comparison Theory) [IERREA ML EAL S OHE S « UL
(Leon Festinger) T 1954 fFHWIBEE. ZHEWERVIMEH, BERZIBENS ANGfFEIKECS
b NHEAT EEECR VAL B SRS AR . A R VN NROE —F130 77, B FHRAMET A L
L H ORI A MEE ) (Festinger, 1954). fEILSEARNGY, XECEEATRESX I SE 2%,
A RE A S H AN B AT SR A R 22 1 BB PTSRAS BRI SE 1Y), BEJS(EAEH O Al A
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R R 2 T AT 2 e A FE AR

TEREAZ IR AR B, e i@ N Hfar 1 A B 7 8 Uz O . B 56, flife A
I —MEd kA O 5 A0 AR R RE RV H CRIB) . AR B AR R TE,  BEAE oA
ANHIE BB 5 B CRE W ERE ) 2 [0 B 2 R ARSI E, Mk B O 5 HAh R € AN#E4T LEA
i o R F D . T2, 5A AR NRE B G A0 W AT HEF PP (Suls, Martin, &
Wheeler, 2002). K, PRHEMBEMINSE] T “Ge))” HEH BRSPS AATE [ L
BRI ESRRE ), (HBLSE P AEAE SRR IR, XSRS R LA TR, T B X e i3]
FIFER S LB A _EJEARAEER) (Festinger, 1954). MbAh, fhiffgl, wiiamiris bk E c 51
NHBEAT HAL, A2 S B FIRARNE WAIIZAR . 24500 FRAELAE PPAl 2O H v 1 28 B R A AR T
MBS ZBA R R — BN B s m . M, W BEHR 5 1Pl 2 57 KK, AMAREE /Nl Ee
PRV At A k. JF H, 5o R A PR B o BB R LR RO, BE B BUE I B
PR B BUE N BA B R R i) (Festinger, 1954).

B 1954 SFiZ BB PRSI ANHIE 542 0B AU Lok, KEREMTFIERM, o A0 BNl
HZ LRI R EE G2, NE LB RE b sihr B AHEE ORI F4ER] (Suls, Martin,
& Wheeler, 2002). = ARFXFBIGHEAT 7 RBMERMELT, K5 HUERIZIHLA R — R “ BIIEAL " S5
NS D B R SR AU, WHTCTRH, 5 LB R IZ LS S 1 EARTE . RPH AL ( R R TR
FEARIR ) B 3RVPH . B P R APERVLLRAR 2> DL R e PR 2 R R 2 (LB FOR C Suls, Martin, &
Wheeler, 2002). fENLHISEREIITH, FAFEGINT “MREME” 5 “ =JofM”, QBB EZH 7
ABEEYIR I, SRR D NI BB R TUESS, A AR I RUE S5 B 2 BT A
Dys i = oA R 5, B A A ADLR IR AN B A AR L OGIE,  IF AS AL 3 S AR HLR2 0 (Suls,
Martin, & Wheeler, 2002),

M WAL 2 OB ARG, [ P 22 Ak 2 LU R R S AT 7RG HERESS . e b, e
PR TRMAIE B S MBSO, BHES R R N AR LRGSR LA EH, 2R A#ET
SIS TR, XS R HE AR BERRFIIMERZNE L MouR . ARSI HEH
AN, EAENARR LRI S . AR SRR E SR DA R E DL E SR A&
BOBEST, HE R K ER AR R E R S EhaiE (R0 4, 2019), IERIETIXETr )7
THI T A0 B S5 73 SR AT, A A b AR R R IV %530, IR e 3 AR s 1 H AN BR 284 B — b+
Iy WA B% (0livos et al., 2021)

2. L1 BB 4EmE: BT, TS T
MR LEBOT RAIANE], Ao BB AR TR W ) 2 N =D 2T, IR RGBT A

Sustainability and Competitiveness in Trade and Services



MsUS=3UI¥INNSS:AUYIA vosunanenderenisailng AsiA 10

12 Unu1eiu 2569

AR FHIE

ATt (Upward Comparison): X3R4T A FMAA BIRHIPRE AL HRR € i e 30 H 5 = 7K1
Mf N SEEAT X R . Collins (1996) fih, FATHACSATAEN “FISN” 5 XN, FHAMk
IWNZEIERTRAN, (F P ERACEN, WORBEBEIIL: (B E ZEIR, Wl e, S8
AMEBENAEE 28, 3G A TE B ROME R E R 20 Joo it AR W], RARAE H AR 36 Hh R I H 5
FU G, BEART BRI R M ERAE 2 LEES) (Gerber et al., 2018).

FATHE A (Lateral /Parallel Comparison): #&F Festinger (1954) [RARBIMER DL, 4T
EUAE A i AN i K TS S 7 AR 5 A B 25 5 0 L [R) 1 B v 3 DU P A B S A e A i, A8 e )
A5 180 PR T EPIE KA TE LI BRI R R o BRI, I 3] 2E 180 () LB A 5 1 A v A 67 T o B
IR, FEHEFHEA QRGN Z IR EZ Y, HAERTERARREE.

T2 (Downward Comparison):  f#]H Hakmiller 2 A7t th, 76 1981 4EWills
SEVRE AT XA R )R BB —FhB AR ), BINATIZE B A5 0 52 4 s 8 47 17 A 6 A8
I, RABEFRAEANMECHAEASR. K2R N ENARKL, EREZHIREMT
B, T HCAME YA O B il s«

2.2 AEERBHINR

FEVRNGRD RV 28, HATREER CHIE” 5 PR MEABISIKS . OB
BEFdR, HERR A T AR A2, 9 MR TE: SEL T AR S0 AR sE Ve, 2251
RUEBR . AR IR AVAN O R . ZEBOL OB AT, A AR R AR — R B R L R SR B R
(e BN, B S IR A PR SRR . T RS ARG, AR B
MR SRS FE A A B AN B R I, AL RS 0 RSB, B R Boafae
IR E A CRe RS, EMES NG E AR ROV EEERE (M, 20160, XFEEIF
e PRI BRI TR SREEIEE LA R IR I B 2

FRTT S, A AR 8 A AR T i b phe S B AR AN I A= 9 PR 28 o R o i 2 ) 1y i 20 47 T
THEE RS EAMUBURN “HRABITAE” FRZHEM, B B IIAL . BRI IE LI M LS AR
RIETT M ARERIRE A AR, AR ER I xt Bk 5 sl ik 5. 564 25 F MRS A & 1k
I RFERE R K S OB AR, R T SR G My e e S oG A T i, X e
AL AR S 2 B I 99 AR B BAKRERK, S BOLAERAT AR R SR R I IR 48 . Rl s B AHE
AT oaEy, 7 EE BEAG A A A I B R S R AR RO B R R ( (Blossom, Jack & E.C, 2022) .
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AEEENE R SEEZ R 2 H EEMR RN RE 0. £EWEE, MERFEE. P JE M
ST HRND PR PN £ S BE B 2 2 B 2 RV AR FEOK P o AHSRSIIERF AU AR A0 B 5 HRNL e 0T R AR
e, B AR SRR TR &% B Bk = W A LS H AR, AEAES/RZ BERHOEE, AR SRR AIHE B B
A JEFE SRRt WA (Kim, Oh, & Rajaguru, 2022). {ERMZM, SRR ™
IRFRRE . SIS EE R R TE T A K RGA IR T BRI, ER 2 O HE m fE LS B AN AE T . 5
un, A R RE U SR A R A I ERME AR BRAR B ) T P, (A AR 3 7T E RS B BE
B, UBEAEAR AR L L 2 3 Ao I M oA R P ) 8 RS R

FELS SR AAE 2T SY, BT ARSI R 5 N S B B L . BB AE R
BRI AT B, RIGRAET 6 _ERE ORI o (0 2ok 5 S ST sl M 17—l 4 ELARC R PR 3B I
AR I IR KA SRR RS N < B BOme 2, AR B 5 EREA 2
1P S FR) 2 WK PR (R JEOR o IR TR A I 1) Ak 2 LUASE, R S 2R S 3 I ) e i
FUPAR R F RS R GF sE gtk bic. AL, AEBURIESE N, KB AR AT AUE — A S KA
ROHER R R, TR SR AL SRR BT 5 A LB e (4 R A RO B G L

2.3 FATHAATRRE T K& BT NIERR

W% Web 2.0 HCRME K, HAGAARMINRES 7 NIRZRAESSE SRR, BHHERIKE
%k, Antony Mayfield FfE 2007 F{EfgH, XMFIHENMESESEWRSOHI 25K, FRATT
BEUIE R A EE A IEYE . AR AT T LR 2% [ 9 PR S N R OB R % o X Ik,
FHEANBE D EBR I, R GRS T A AL, A (E B R ICE RN
e E SAESIVES . ERMRRRIEAERE 1, HIREN (2022) H5H 50 1A A G A K 225
B BRRA IS HAZ 08 “HP AP NE (U607 B, ERXMILEIT, H RS
A RAGVEO B — B EAE RS, FEALSC M ZE A SRS B RS E RV IE RN, ITSEEL T AR 5
“AERE” UEDIREMIIRELR G . W IetEMIM A, HAZBAGRR a5 AR, B
AR T P R AR R, EIRE YOt 2 T HIEE PSRN, IR SETE DUk
CRESAL IR M CSEBLE I 7 fOEENR . BIATE (2009) A0y, BRI, SCTEE
TCN B B AR, HAZGARRENS SR SRR “BRR 7, JRAEME AR P A AR PR B L7

IR LRy i 2 b, NSRRI A S U RE R L TIRZIEAS . 57, 1
R AL S BRI LT, MRS BT NEAR N TITR 24 b 5L TRttt
BALAESZ IR TP B . AR S AR, R, HSZGHAITR X R A, PSR
HI KA L2 e TBOR T AR S LUARHIROR, A B K2 A RO BUR S S AR . XM “ il
7 WU R, LSRR T B 5 I Rt e ik B B A RIS N AETE DDA, RO B T
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T B AR SR . IEANEE IR (2026) . HIBETEFTs, ARSI 2% R KX AR AR AR ELA I B CLo
ERONTN S Sl pi W INIR S 2E

ORI, HACBAIKRE A S LUAAAE “&7 B30y, £ “F7 DR RER R
o BT AR A, F e TR & b R AR I A TG S O B R, XA A DR A A A ) I
WERRMEB NG EAE S Bz T XA BT A 2 51k B RS S INFIZhRE, 2l
AR B B S RS E MR SRR, e 2 IR FLAE TN AR SR HRNV v £ 5 il 5 4 I ) 2R VAR R . AL,
AR BEAAAGE AL R T 6, EEERRE DN EARRMEE R A BN, RZ)
A2 T AR I B BB .

2.4 BERMEZTHHE KSR X

B FME 2 o0 B 27 P BRI AR A S S A A A0 BB . TEARZ AR A TR R &b, 1 JRAE T i
& (Self-Concept Clarity, SCC) HAAFM ML NER L. SMETMAXT B SRARBGE T
PRI BT M, B RMESTEIE BN E T B B R OIS MR . ERRG T EN
AAXT B SR E S B AR 5 BAT R B E e A Bk LRI 8] 85 B AR E
(Campbell et al., 1996), faliE2, EMHEKZMAXED “BRE—NERBN” Z2HIETE
iy U5 HASZ Sha (AR . X R R RS I B BN, N MAER R R 2R At 2 Hal R
BE7 AN NAER R, A AR T A A R ZUAR A BN PP e I, BE RS AT AR AR
FETH, CREFE SO AR RS BIE T

SR, AE A B IR A AE S AR B T, RO I 3 (V03X b Bl BB ] 45 45 4 2 T e 1 T i
ERT ARG .+ & BB R EE DR O IR MBI FEGE “mas )7, i
S T — AR e e R HL i FE R AL AN R P . 4 AT B BN R R SRR K2 BT 6
BT R ) EA 2 PR, AR S A B SR SN R B AR AR R B R AE
Mgt R . R SEUERT FORZIE R 13X — I REXT A BEEE M RO E . FF 8 LS B R SRR
PR BT TR, SOl E K B AHEVE S RN FEIBIE, AT
ARA _E BLAEE B S P TRV AR E PR S5 A — BiE (TR 2025)

SRR G5 A B DL A 1 R 28 AR DU SR T 48 I Bl TR R B P A R I R S
o AR FEAROBAL ST & B RO RS TR 0 Sl pORE B R R S AN R R E L« I
W7, HEA R ST NSRS WA R O UHME R 2 BN B IR S . B
XER A ERR R BB TP IE sk, 2 LR R & AT AL S L R OB 4,
MR ZWRAT 1 E BB TH ML, A MAB AN B 3RS 0 MR ZE e rh o DL, B TH I A
H AR R R Ik 2% v i A 22 00 F B AR AL A (8 B IR AR A0 5 LB O B B — T 0 B
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2k, WRAMA— BRI 2 B AN TR L AR R 55 DR SRS 1A I 9575 4

2.5 HEXRFHRY 5ZMER

b2 SCRFVE AR TE RO 00 7 I ) B O3 SRR, KT LSRN ZE R R 7 B AR f i) O3
SR ML RY T (Cohen & Wills, 1985). ARIEE LI Sy i, AMAFTER AN B 4t 2 IR
PIZg (kB KR BRI S SL iR b)) Refs T FUH N K ) A AR AS I R, T A Rk 55
JE 73R SRR 07

FECOEREER R, T8RRI SR A RE SR I RS, IR RE s e D A B ERAIME R 2 . FEAL
R, mkb 2 SERFIAS RTINS I G v S s B B Bk s s B, L AR 1) B RS RAS
55 PIEhRE, BERSUERFEF IR ENE (BRI SR 2024),

FE S AR R B RIS, ARG E O . X 4 A A B L S R 6F I
731, BUSER TR & SCRFONRAAESR A T — Mo R “ DU 8 RN 7 SRR FTIESE, /KT (140
TEAL & SCRFRENS W 22 39k B S 5 SUA I B 3z e B Jr i (HE8T5%, 2024), Xk
H, BUSERIIE BT LR REVEAE N BRI o, A SR PEL T R DAL 52 LR A B Bl R O B R
2.

3. RO BRI A FEIZ 8 5 P L4
3.1 I BB A B S A AR AER R

TEHCF R 5T, HASEAMRE S 742 R 3 S K. inat AR, +EA8 ik
s B B AT R R A AR R, B K SRR S BN AE X FR ) 1) Bk E 7.
Fukubayashi fl Fuji (2021) SRAIZLIGHURES: (BSM) HISGERF B BAESE, 4RSS R E T F G
TEALAZ B b s R Bt Bl e I, A% 5 B NAEXTRRIG 1) BAL S bR Bt seda th, Xl
BT AL ) AT, AMUEAMRE], EERIEANMENIBIZE, #4815 R R A JER T
G IR FERE  fHUbrl L, AR S AR H B ) S AU AS B S AT, T — A A AR L
R BT I NJN R 95

3.2 RN B BRAESTH K M RAE A

RFAL SR LLRUNT 51U R B EE . IR NANR T N AE B PS5 o 70T Y S SR A2 SR A A
AR R R, ART, A v O B AR SR L R, IR BR R S BT . Appel ZEA (2018)
I 7 AL SO A AR TEUE S, R A AS AR S 5 A A R L 5 AR B OSSR AR
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5%, FEAEMFA) PR A b 2 T 5 AMA B BN R A R SR UM . N ENLRIAE T« B ISR AR
Yo7 HOREEAEPEER 2 o) B RO MEECT ) ISR R TIRR  , FRTE R T AN BEAR
PRI R LU, A BN NS BT 5 B SE M (AR R o IR PR Bl i DA PN S 7% 31 4
AR SRR, PECMAME LA SLAR E %0 BROA R, BRASRIY B TS I R )
FH MR, XKW, AN AR S PRI R I S A AR B BOA RIS R AR M, A R A S ELT Bk
IS4 FR) B33 o

3.3 BISLIBRHIBI MG A& SRR IE RN

S AL AT WA EE AT e o) DR 22 A RO BRDIRZS 77 AR AR T RE A, AR IR R I AN A 0 2 D8] b ™ A B 68 1)
AERRIE . Hd, MR SCRFEOANR MR S RS R E R R . S SFEFEE R ME K
B A ACUA L E Al N AL IR IS IS A5 B SCREMISERR#E B (Cohen & Wills, 1985). HR¥EET)
PR, k2 STHRF RS AE A TN s 0 1% B A HE ORGP VR T, T 92 s 5% oo BB R 1D AN R 52
]

ST RFAEM T, FEERR . R LR BT A 22 5 RN 48 Re s 78 BV PR 2R M B 43 3 2 (1 S0
PR B, ACBERYEL. AL R BUT TR S, RN AR B SR IS O MR
AETEAE IR IR BT b P2 A B I, SR RS IS4 255 R RGO B By, AR E
B A G IR E . AR, @K R4 2 SRR B0 R PR A A AT THI K A 2 P AT 7 A (1 471
TG RN RS T4E, 2024).

BEAt, Ak SCRFIERE S R AR SR B 2 HRNVAS B S R B UR, AT Hxs RSk K JE AN
e MR R R RS SRAT A A WS B, IO ph S REAE AL T NI AR E
BIL, FEA SR LR S AR R M SC R T, A SCRF AT DA N — PP B EE I G2 oh (R 2K, Jl a5 A
PR EEINE S B AN, AT Ik 55 et 52 B LAt A4 I A R 1) 97 T 52

4. ZRRZEEERB R THEE

FEARSS LR R RE R S I ARTE R s R AR SO (8 9 AT Ak 2 T3 Ty TR ST B 0 F
G, (BSBERI, AR 2 Lot TR AR R A TR . DB, N o A A LR,
MAME . SR R £ S MBI & T H R, DA S 2 R M E R, RTHIL
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FRME S R T B A TELF b R B S %R R DL E IR, TR BRI 5 A rh O RS n
IR HFR (Campbell et al., 1996). Rk, RepAENIE H IS8 HRMVITE LR A= AR 1 25
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